02-23-97 ' i7:16 2 S 001 



Source: https.://vyww.industrydoCuments.ucsf.edu/docs/qrynOOOO 






S 002 


0^03-97 17:16 


New York State 

Qg\ FOOD 

MERCHANTS 

^ Association) Inc. 


UPDATE ON ISSUES AND EVENTS fOR NEW YORK STATE FOOD EXECUTIVES 



Nov«eciNe 


ISSUE HIGHlIOHrS; 

• Fiid*rtt Tobtcco Hs 9« Adopt«ii 

* NYS Attorniy Q«Kiar«l To Creekdown On Undtre^* Tobacco $ti«i 
4 Action Altrti Utfla Govtrncr To ncqutll Fbod Stamp Walvir; 

A»k St«ie To Adopt Ftd*ril B«t»r taw 


FOA TOBACCO ntCS IN 
EFFECT ?/2S/9 7 
... (D CliarAs For 
■Jhotti 27 a Undtr 



} 

V 


H.I. Schiller 
65783 


Accotriina to th.) fftod Markattna imtitutc IFMII the food and Dmo 
A dmiT.isu'.itiofi'i H QA) tirtai rule ra(r)Jidiina lob^tccc sales to minora contains 
M varsi provliiont that vylll rtpoitivelv •lit*'' < iot«jl«rs of cioarettea and 
^ ^lo^«les^ tobK . '.nj l ift IS idonticiil to The proposed rule 

lb' ijt'iJ by ^DA Iasi i\v.Li,r.'ih«r, and c.ovnrs mariy iiitpacf/i of m* distribution of 
p’.)iJucts 'he ! jtl<'.iivinB is itn ovcim^w of the pruvistons that vylll affect 
niemhandising iind ernfiloyoes in stores. 


Marvdstory FaceTo-Faca ID Chacka of Anyone Purehasine Giparinai or 
Smokeiiss lobaoco Under 27 Yaari Old - As of February 28, 1987 retail sales 


c erks will be raquirad to cbach idantiticatlon for anyone pureheatno tobacao or 
smokaiaii tobacco under tfia oga of 27. This mtans every parion who is 


ectuelly 


Panaitlas 


will ba In affect for faUura to check ID. to even if a parson fa of Itgal age to 


purchase the product (i.f. 16 yaars-fild), failure to check la still a violation. 


No Stif-Sarvica Dhplayt or Vondinp Machinal Ara Atlowatl - fitplnning August 
1997, all sslf-tarvica diapliys and vandktg machhas wHI be banned In araas 
accessible to parsons under 16. Promotional illowtricae for tobacco products 
may ba affected irt soma Cam. 


1 obacco Products Covered and AdvartiilogfSponsorthIpi • The fOA role applies 
to cigarettes and smokalau tobacco only and doe|not cover pipe tobacco or 
^gigara. Rauilers must iniura that all In store r ArtlilAQ for tobacco is In a 
^orrEstona* format (black and white lanerir^l. Etfa^ve August 28,1897 this 
includes shopping baskets,'idiiplay racks, clocks, door'decals, sioha, etc. The 
final rule permii;t tobacco compir^ioa tu sponsor events in corporate name only. 
The sponsorship of events ban goes into effect on Februery 28.1888. 


Retailers ttre Responsible - Under the rule, retail sales clerks and mirtors vwill not 
be hsid sccouiiiut><e for vibi<jtions. Retailers will bit held completely responsibte 
FI3A expressly dut lined to impose pdoallles on n^irtors who purchnsa doarsttas 
unri jdtihf. wvhd pirrchns^ for ihern, fhfl rule also states sxplicitly that retailers 
will I'*' ros|ioMsip(c for (lir:ir empioyrros who fail to comply with the law and that 
FOA will not p<pr‘;i!i>o tirnjiloyoe* Ul any wSy. 


Liesnsfl fod* ■ FDA rejected propo^els durif'p the comment period which would 
have imposed fedora) license reouirerneriis on retailers. Hnwevsr, it is expectad 
in the toBih Coiigrttss That (eoitlation will be Irrtroduced on the tobacco issue 
and the licerrsa fee proposal could bo Included. 

Legal challenges to the regulatiorts have been filed end will probably come 
bafore e Judfio by February 199/, PlSintlffs are seeking summary Judgment, (f 
that 1$ denied, subsequent litigation could prove lengthy and prompt (continued) 


Source: https://www.industrYdocuments.ucsf.edu/docs/qrynOOOO 
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